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M E D I A    A L E R T

HUMAN LOGIC’S KAREN DONOGHUE TO DEBATE TRADITIONAL APPROACHS TO VALUING EMERGING .COMS AT PRESTIGIOUS EFINANCIAL WORLD KEYNOTE EVENT

Customer-experience architect will share her expertise and viewpoint on how the financial world is looking beyond traditional number crunching in the rush to find the next Internet giant

Who:
Karen Donoghue is founder and principal of HumanLogic, a Boston-based consulting firm specializing in customer-experience design and information architecture for software and the Web.  Karen has architected Web experiences for a broad range of international financial services clients including Fidelity Investments, Raging Bull, American Century and State Street Global Advisors, in addition to other industry powerhouses such as Sony and AT&T.  Ms. Donoghue holds several U.S. patents for user-interface technologies. Most recent projects include Fidelity’s new PowerStreet online trading system.  

What:
eFinancial World Keynote Panel: The New Metrics of Success 

Karen Donoghue will be joined by a leading financial services analyst from Ernst & Young to debate the new measures of success in the Internet economy.  Valuation of .com companies has taken a dramatic turn from traditional evaluations.  No longer based on quarterly earnings and ROI, market cap and the boom from their IPOs are now the driving criteria of ecommerce success.  But, is this a fair and investment-savvy way to value .com companies?  

While her panelist counterpart may take a more financially focused view, Donoghue believes that ROI is not measured solely by the bottom line in this new economy, and that a more holistic, longer-term approach is much more important in evaluating whether or not an Internet venture has the right stuff to go the distance.   Demonstrating immediate value to the customer through a positive Web experience is a significant success factor and one that must be central to valuing a .com.

Where:
eFinancial World New York


New York Hilton and Towers, New York, NY


Grand Ballroom (3rd Floor)

When:
The New Metrics Of Success:  Wednesday, May 10, 5:00-5:45 p.m.

Event

Information: Visit http://www.efinancialworld.com
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